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NGO Sustainability
proudly presents the 2nd
edition of the Sustainable
Fashion Report.

It is most reassuring to
find new companies, with
new ideas, approaches,
technologies, in the world
of fashion production.

Please let us hear from
you so we better know how
to be more informative
and provocative in the
creative and mundane
world of the clothing
industry.

The future health of our
Planet Earth depends on
how we move forward in
this industry too!
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The concept of a “circular economy” is a model of

economic development that is opposite to the “take-

make-waste” model. It is meant to decouple growth

and finite resource consumption, and build overall

system health. The model is based on three basic

principles: designing out waste and pollution, keeping

products and materials in use, and regenerating

natural systems. In the context of the fashion

industry, these principles can be applied in many

ways. Simply put, clothing should be made from safe,

renewable, or recycled materials, used for as long as

possible, and “made to be made again”. The circular

economy model works to tackle issues such as textile

waste, pollution and emissions, and social injustice

associated with clothing production and also helps to

solve larger issues of climate change, as well as

creating opportunities for sustainable, equitable, and

inclusive growth. 

 

Completely designing out waste and working with

materials that can later be recycled is no small feat.

Neither is changing our throw-away culture, or our

behavior as consumers to invest in better quality

clothing so we can move away from fast fashion and

toward sustainability and circularity. Fortunately,

there are many companies that are coming up with

innovative ways to produce amazing sustainable

products in all processes from the raw materials that

make the clothes, to the packaging they arrive in at

your door. Many are investing in renewable energy

and environmentally conscious supply chains that

allow them to produce products that are toxin-free,

recyclable, and of high quality. There are countless

repair programs or even easy ways to mend your own

clothing to make them last that much longer. 

The Circular Economy,

Explained Some companies will take back used clothing and

either resell them or reuse the materials to create

new garments. Thrift stores, both online and brick-

and-mortar, accept donations and often trades as

well, increasing the lives of garments by finding them

new homes.

As consumers, there are so many ways to raise our

own awareness and make more conscious choices

about where we buy, and what we buy. We can choose

to invest in clothing and accessory brands that value

transparency and ethical, eco-conscious practice. We

can choose to buy used clothing, or repair old

garments to save them from ending up in the landfill.

We can also choose to get curious and learn more

about brands that are doing the right thing, as well as

brands that might not be. These are the choices that

will allow us to move towards circularity in fashion,

and close the loop!
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Sustainable

Ethical

Fair-Trade

Eco-Friendly

Greenwashing

Cradle-to-Cradle

Sustainable products have little
to no effect on the environment
throughout their life cycle. These
products do not compromise the
ability of future generations to

meet their needs.

If something is eco-friendly, it
means it doesn’t hurt the

environment, particularly in
terms of pollution, but does not
guarantee ethical production

practices. 
 

Fair trade products meet  social,
environmental, and economic
standards, which includes safe

working conditions,
environmental protection,
supporting sustainable

livelihoods, and contributing to
community development funds.

 

An ethical business ensures
all parts of their product

production is safe, efficient,
and focuses on the health of

the workers.
 

In cradle to cradle production,
all production inputs and

materials must be reusable,
recyclable, or compostable.  

 

Beware of companies that
greenwash - the practice of
using marketing strategies,
such as green packaging, to

make products appear
environmentally sound even

when they aren’t. 
 
 

Eco-Terms and
Certifications
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In the last decade, we have seen tremendous growth in
the sustainable fashion industry. The global ethical
fashion market reached a value of $6.35 billion in
2019, according to the Business Research Company,
and is expected to grow to $9.81 billion by 2025.
Increasing consumer awareness of both the
environmental and humanitarian dangers of the fast
fashion industry has driven this growth. 

The 2013 Rana Plaza Collapse in Bangladesh, which
killed over a thousand textile workers, emphasized the
gravity of unfair and unsafe working conditions. Since
then, increasing media coverage, extreme weather, and
natural disasters have underscored that climate
change is happening and is affecting us now, and that
improved production and consumption cycles are
needed if we hope to save our planet while we still can.
Sustainable fashion, however, is not a novel idea and
did not originate as a response to climate change or
unfair working conditions. Social movements
advocating for better manufacturing and consumption
practices emerged more than a half-century ago. 

The early twentieth century introduced the world to
industrialization and mass production. Prior to World
War II, clothes and apparel were expensive but made
and tailored to order. The 1950s, however, brought in a
new wave of consumerism as mass production drove
prices down and increased advertisements drove
demand up. The 1960s is when we saw the first
semblance of a more sustainable fashion market with
the dawning of the anti-consumerist hippie
movement. The 1970s and 80s built on this trend with
the punk and goth movements that valued unique
vintage and second-hand styles.

The 1990s, lamentably, ushered in the beginning of the
fast fashion industry as a result of economic
globalization. Companies shifted from manufacturing
clothes domestically to manufacturing them in poorer
developing countries with cheaper labor and fewer
labor regulations. This shift drove down the cost of
production and the price to consumers, while
drastically increasing the amount of clothes produced
and consequently wasted. 

Ironically, the 1990s also marked the beginning of the
sustainable fashion industry as we know it today when
brands like Patagonia and ESPRIT commissioned
research into finding alternatives for raw material
sourcing at the 1992 Rio Earth Summit. 

In 2002, the Global Organic Textile Standard (GOTS)
was formed. As one of the very first third-party
certifications for sustainable textile production; the
standard covered the processing, manufacturing,
packaging, labelling, trading, and distributing of
textiles ensures that both environmental and social
standards are met. Today, there are over 30
certifications and labels to help consumers find and
choose sustainable and ethical companies to support.

The 
History of
Sustainable
Fashion
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CariCapri (est. 2021)  is a new brand

dedicated to creating fashionable,

comfortable, and affordable resort

wear, athleisure wear, shoes and

accessories that are both sustainable

and ethical. From manufacturing to

shipping, every step of the CariCapri

process is eco-friendly.

 A portion of their profits is donated

to non-profit causes focused on

improving the environment and the

quality of life for children. CariCapri

uses ethical, vegan and cruelty-free

materials sourced from recycled

plastics like fishing nets, plastic

bottles, and plastic bags. 

For more information visit

caricapri.com

CariCapri

Model wearing:
VITA St. Kitts Sports Bra
VITA Ibiza Leggings

Model wearing: 
St. Tropez Retro Sports Bra
St. Tropez Retro Leggings

“OUR ULTIMATE GOAL IS
TO REUSE THINGS THAT
ARE ALWAYS ON PLANET

EARTH, SO WE DON’T
HAVE TO CONTRIBUTE TO

THE GLOBAL WASTE
CRISIS. 

NO. MORE. TRASH.” 
4



THE FUTURE OF
SUSTAINABLE

FASHION
A N  I N T E R V I E W  W I T H  R O M O N A  N O R T O N ,

F O U N D E R  A N D  C E O  O F  C A R I  C A P R I
 

I’ve always had a passion for creating my own

clothing line and being at home during the

pandemic allowed me the opportunity to spend

time researching the fashion industry and the

effects it has on our ecosystem. Learning how much

waste the fashion industry was creating, as well as

the poor working conditions being used to produce

a lot of what we wear, I was determined to create a

fashion line that was eco-friendly, sustainable, and

ethical.

Cari Capri designs are made from recycled, natural,

and sustainable materials, and the finished clothing

and other items are themselves recyclable.  We only

work with suppliers and manufacturers whom we

have vetted as paying a proper wage to employees

and providing safe working conditions.

I would also ask that fashion consumers shift their
business to companies who are affirmatively
working to lower their environmental impact and
improve working conditions in the factories they are
using.  A lot of brands put “eco-friendly” front and
center in their advertising, but if you look closer only
a small percentage of the clothing is made from
recycled goods. Customers who care must be savvy
about what is being promoted to them as recycled.
A sneaker with recycled laces is not a recycled
sneaker.
 
Overall, we need more transparency and honesty
about environmental and labor issues throughout
the fashion industry.

What inspired you to pursue sustainable

fashion?

What are the most important changes you
would like to see in the fashion industry now?

I would like more companies to focus on how they

are impacting the environment and the working

conditions in which their products are made. Then

take that information and make changes in their

production lines to be more eco-friendly and

ethical.

 

How do you think we can grow the
sustainable fashion market in the future?

 
Companies and designers follow their customer
base constantly to improve their profits. If that base
starts shifting to demanding products that were
produced ethically and without harming the
environment then fashion lines will have to adapt to
maintain profits.
 
Also, competition is a big part of all businesses,
including the fashion industry. If a couple of big
names shifted to an eco-friendly, sustainable and
ethical model, others will follow.
 
All of this will take time, but the more we educate
consumers, influencers, and producers about the
environmental and labor impact of the fashion
business, the more likely we will begin to see a shift
in the industry to prioritize eco-friendly, sustainable
and ethical production.
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CLOTHES THAT
LAST A LIFETIME

How to Make Your Clothes Last Longer

INVEST IN HIGH QUALITY

TAILOR ILL-FITTING CLOTHES

SORT YOUR LAUNDRYSTORE YOUR CLOTHES

USE LESS DETERGENTUSE A CLOTHES LINE OR
DRYING RACK

WASH LESS OFTEN
Your clothes aren't as dirty as you think.

Washing every 2-3 uses for shirts and
every 3-4 uses for pants and sweaters will

reduce wear on your clothes and save
water, energy and money. 

Spending more money on high-
quality pieces will reduce the

amount you spend repurchasing
cheaply made clothes. This also

reduces clothing waste. 

Air-drying your clothes makes them
smell fresher, reduces shrinkage and
wear, and saves energy and money. 

Most modern washing machines are high-
efficiency, meaning they can clean your
clothes with less detergent. Using less

detergent reduces wear and prevents your
washing machine from clogging up. 

You should store your clothes in a
cool and dry environment to avoid

mold and mildew. Sweaters should be
folded on a self, not hung, to prevent

stretching. 

Separating your clothes by color before
washing can prevent color transfer. Dark
clothes should be washed inside-out to

prevent fading. 

We all change shapes and sizes. Rather than getting rid of clothes
that no longer fit, try learning some easy mending skills. Or, go and

support your local tailor!
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Anokhi
Preserving Sustainable Fashion from

the Pink City

India has a rich history of sustainable practices.

Using handmade fabrics and vegetable dyes are

long-standing traditions in Indian clothes-making,

as are handcrafted garments. Rajasthan in

particular is known for its textiles and block

printing tradition. Jaipur, also known as the pink

city, is located in Rajasthan and is a cultural

hotspot for handcraft tradition. The fashion

brand Anokhi (meaning “remarkable” or “unique”

in Hindi) has been hailed as the pioneer of the

sustainable fashion movement in Jaipur. 

Anokhi focuses on reviving old Rajasthani

techniques for the modern market. Founded in

1970,  the brand has been making sustainable

fashion for the Indian market for over fifty years

now, focussing on traditional techniques such as

block printing and consistently using traditional

sustainable materials to do so. This includes using

vegetable dyes to dye fabrics and complete the

prints, and using sustainable materials like

cotton. The brand emphasizes not only ecological

sustainability but also prioritizes the community

impact it has. It works exclusively with Rajasthani

craftspeople as suppliers, working with artisans

in the villages surrounding Jaipur. Designs are

made in-house and then delivered with fabrics,

dyes, and woodblocks to the artisans who

complete the prints in their homes. As block

printing is a traditionally male trade, the brand

also employs rural women by commissioning

work from them in embroidery, beadwork, and

patchwork. 

 

Anokhi also owns the Anokhi Museum (also
known as Anokhi Haveli) in Jaipur, located about
10 minutes from the Amber Fort. The museum
does not showcase the pieces made by the
brand but instead educates visitors on traditional
techniques and materials including the block
printing technique that Jaipur is known for. The
museum showcases a range of pieces, but also
offers block printing classes for visitors who are
interested. The goal is to preserve a sustainable
tradition that is unique to the region and making
it accessible to visitors and artisans alike.

For more information visit
http://www.anokhiusa.com/
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Nudie Jeans is a Sweden-based

denim brand with an ethical

environmental philosophy that

guides their operations from

supply chain to company

culture. Their denim is made

with 100% organic fair-trade

recycled cotton, and all their

products are GOTS and USDA

Organic Certified. Aside from

denim, Nudie Jeans has also

begun to work with TENCEL™,

and recycled fibers for their

other garments such as t-shirts

and jackets.

They offer repair services and

DIY repair kits, as well as a

discount for customers who

hand in an old pair of jeans to

be repaired and resold or cut

to materials for new products.

Nudie Jeans has also

implemented an initiative to

map their emissions according

to the Greenhouse Gas

Protocol, and support the

Transparency Pledge. Investing

in a pair of Nudie Jeans is an

investment for a greener

future in fashion!

For more information visit:

https://www.nudiejeans.com/

NUDIE JEANS
“OUR FINAL

DESTINATION OR
OUR VISION IS TO

BECOME THE
WORLD'S MOST

SUSTAINABLE
DENIM BRAND”.9



Models Wearing: Clean Eileen in Shimmering Black, Breezy Britt in Rinsed Original, Straight Sally in Worn in Stone
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Repurpose Your Clothes
From cotton tees that are too old to wear, to scrap denim...

Here are some tips to transform your garments!

Denim Patches T-shirt Tote

Cotton Headband Reusable Food Wrap

Makeup Removing Pads T-shirt Tissues

Have some old jeans you don’t wear
anymore? Cut some shapes out of

the fabric and sew them on to other
jeans, jackets, backpacks, totes, or

anywhere else your heart desires and
add some flare to your closet!

 

Fold a t-shirt in half and cut the neck and sleeves
off (you can use the scraps for makeup pads,

reusable tissues, or reusable food wrap!) Flip the
shirt inside out and fold it so that that sleeve

holes line up at the top center of the shirt. Sew
across the bottom of the shirt, either by hand or

using a sewing machine. Finally, turn the bag right
side out, and that’s all she wrote!

Cut a strip of fabric from the body of a t-
shirt. Make sure it’s twice the width you want
it, and that it’s a comfortable length around
your head. Next, fold it end-to-end (so that

the pattern sides are facing each other), and
sew the ends together either by hand or

using a sewing machine. Finally, turn it right-
side-out and voila! You have a brand-new

cotton headband!

This just in- plastic wrap’s out, beeswax is in! Any type of
old clothing can be used to make reusable food wrap- all

you need is a piece of fabric of any desired size, and
beeswax pastilles (and some jojoba oil if you want a

customizable texture). Melt the beeswax (with jojoba oil)
in a measuring up using either a microwave or a

saucepan. Then using a paintbrush apply the melted wax
evenly onto the fabric, then hang it in a cool dark place to

dry. Once it’s ready you can use it for anything from
wrapping a sandwich to covering leftovers!

 

Cut some 8x8 inch squares out of a t-shirt until
you have a desired amount. Fold each one in

half and stack them. Take an empty plastic
wipes container and, if desired, decorate the

container. Place the stack of tissues inside, and
you know have a fancy new box of tissues!

Simply throw them in with a load of laundry
after each use so that you can continue to

reuse them!
 

Have some old cotton shirts you don’t wear
anymore? You can give them a new purpose

while also reducing waste by replacing single-use
cotton pads! Cut some same-sized squares or
rounds out of the cotton fabric and sew them

together on the outer edges (this doesn’t need to
be precise or look perfect). Once you’ve used one
simply throw it in with your next load of laundry

and use them again!
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Nomadic State of Mind is a

grassroots handmade sandal

and accessory company

founded by Chris Anderson in

the late 1990s. In its earliest

years, the business was run out

of a 1969 Volkswagen bus,

selling rope sandals at music

festivals. As the business

expanded internationally,

Anderson created a culture

rooted in fair trade, ethical,

and sustainable practices.

Today, their product line has

expanded to other products

(many still made of rope using

sandal scraps) such as

handbags and water bottle

carriers. Nomadic State of

Mind is a growing team, and

continues to design high

quality, affordable rope art

sandals

For more information visit:

NOMADIC 
STATE OF MIND “MADE BY REAL

HANDS FOR
WANDERING

FEET”

https://shop.nomadicstateofmind.com/

Models Wearing: Platform Double Decker, Anesis Camel
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Parks Project
National parks are loved by millions but they can't be taken
for granted. More visitors, less funding, and a changing
climate threaten our wildlands. Whether it's using a portion
of every sale to support one of their conservancy partners or
hosting volunteer events in the community, Park Project is a
brand that exists to transform park enthusiasts into park
champions. Since 2014, Parks Project has created collections
of apparel and homegoods to bring the spirit of national parks
home to people who love and support public land protection.
They've partnered with more than 40 nonprofits to ensure
conservation and education programs leave parks better for
future generations. To date, they've given back over $1.5M
to parklands. 

For more information visit:

parksproject.us 

 @parksproject on Instagram.

Swell Vision
Swell Vision is an eco-friendly apparel and accessory
company founded by South Carolina native, Mitchell Saum.
His “vision” is to promote sustainable living through the
development of a greener fashion culture, which led him to
create his first line of sustainably made bamboo sunglasses.
He chose bamboo because it is a great alternative to carbon-
based products, and grows faster than it is harvested. Over
the years, the Swell Vision brand evolved to include other
bamboo accessories as well as natural fiber apparel.

"With each product sold we are looking
to leave the planet better than we found
it, creating and promoting a sustainable
living culture.”

For more information visit:

https://www.swellvision.com/ Model Wearing: Iconic National Parks Crewneck Sweatshirt

 

Model Wearing: National Parks Checklist Tee, Classic Bamboo Polarized Sunglasses in Brown 
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TAMARA
DAVYDOVA
Tamara Davydova is the founder and creative director of the Minimalist
collection, an NYC-based sustainable fashion line. In the mid-90s she
studied at Parsons School of Design and graduated with a BA in
fashion design. She has been working in the industry for over 20 years,
leading design teams and working alongside prominent figures in
fashion such as Michael Kors and Monique Lhuillier before changing
her course toward sustainability. In 2020 Davydova enrolled in
sustainable design and business programs at FIT and Harvard before
launching Minimalist in 2021. Inspired by ethical practice, closed-loop
circularity, and quality design, Minimalist is meant to be a part of the
movement towards sustainability in fashion from the "ingredients" that
go into the garments themselves to the packaging they arrive in.
Davydova is now working on her second collection that will be made in
New York City and found online at minimalist.nyc.

So, why Minimalist? Davydova states, 

“I always wanted to start my own label, but I didn’t really know
why, knowing how much product was already out there… you
know, there really needed to be a good reason, good purpose,
behind it, and when I realized that circularity in fashion exists,
that was it for me.”

Not just sustainability, but circularity is something that makes
Minimalist truly unique, and it is by this model that she began her work.
“Choosing sustainable materials from the start effects 80% of whether
or not the garment can be fully recyclable. So, the goal is to create
these high-quality garments that will last a long time... Ultimately the
goal is for my garments to be fiber-to-fiber recycled.” Because of this,
Davydova thoughtfully chooses her few “ingredients,” using only what
is necessary for production. Most of her garments are made using
mono-fiber, or other recycled materials that she can later take back,
create new fibers from the old, and reuse them to make new clothes.
But at Minimalist it’s more than just about the fabric. She values
circularity and ethical practice throughout the entire supply chain. To
Davydova, this means not only the “ingredients” that go into the
garments themselves, but fair and safe working conditions in the
factories where her garments are made, zero-waste packaging, and
even the seemingly small details like switching to paper hangers. “So
that’s what circularity is, right, and that, for Minimalist, it extends
beyond just the fabric. It goes for the zippers, it goes for the labels,
hand tags, and… our packaging as well.”

A  D I S C U S S I O N  O N  S U S T A I N A B L E  F A S H I O N  W I T H
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Finding all of these resources, however, has been
no small feat. Finding, for example, zero-waste
stickers was merely one of the “funny challenges”
she came across when deciding what packaging to
use. According to Davydova, “the demand,
unfortunately, is still very small for these types of
products. So, the vendors are really excited when I
come to them and I ask for these materials
because they’re like, ‘Oh my gosh we’ve developed
them, but no one asks!’” Aside from limited demand
for sustainable materials Davydova also discussed
the industry at large. 

“There are a lot of take-back programs right
now with big brands, and most of it, as far as
I’m concerned… its progress, but they’ve
created a problem. Right, so they’ve created,
like, enormous amounts of garments that are
now, you know, they’re taken back- to clean up
the mess- and most of those garments cannot
be fiber-to-fiber recycled. They’re gonna go,
best-case-scenario, into furniture insulation...
It’s better than burning garments, but it’s
definitely not what circularity is.”

 High-blend fabrics, she explains, are unable to be
fiber-to-fiber recycled right now because there is no
effective way to separate each component which is
necessary to create new fiber. Because of this,
although many brands offer take-back programs,
many cannot create new garments using the old
ones- although the materials are repurposed, they
often eventually still end up in the landfill. Because
fiber-to-fiber recycling requires mono-fibers, this
limits what Davydova can use in her own garments
as well. 

“So, circularity does come with its limitations. In
order for the garment to be fiber-to-fiber
recycled… it needs to be as pure as possible. So,
it’s kind of like when you look at organic food, and
you look at the ingredients. You don’t want a
million of them there. You just want as little as
possible, but you want it to taste good, right? So,
my garments… I want them to look good, I don’t
want to compromise on design, but I am only
using components that are necessary. And a lot of
times consumers don’t really know what exactly
goes inside the garment… a lot of times we aren’t
aware.”

Awareness is something that Davydova wishes for
consumers in the fashion industry. “I think
consumers understand sustainability in clean
beauty, and organic food, and it hasn’t really
happened in clothing yet…the closets are not going
green just yet.” On the Minimalist website, every
product page has a list of “ingredients”- both visible
and invisible components necessary for garment
construction. Transparency and awareness are
values that according to Davydova, are necessary
for the circular business model to work. Ultimately,
her goal is “building awareness and educating
consumers about sustainability while also making
them feel beautiful in the garments,” using the
innovative materials that are out in the market right
now. Currently, Davydova is working on her second
collection which will be released this coming
September. 

“My final message is that we, as consumers,
have the power to make a meaningful change
to reverse climate change by choosing to
support sustainable companies that care
about people and the planet! Collectively we
will make a difference!”
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Tentree is an Earth-first

clothing brand that chose its

name for a very important

reason; for every item

purchased, Tentree will plant

ten trees around the world.

They use sustainable and

comfortable materials like

TENCEL™, recycled polyester,

and organic cotton. Tentree

also logs each material's

carbon footprint and utilizes

ethical and transparent labor

and manufacturing.

So far, they have planted over

50 million trees across the

world through planting

partners that individualize

each planting project based on

the local ecosystem and

economy. These trees have

removed millions of tons of

CO2 from the atmosphere,

helped to lift communities out

of poverty and have reforested

thousands of acres of land.

TENTREE
"HELPING TO

MAKE
SUSTAINABLE

FASHION MORE
APPROACHABLE"

 

Models wearing:

Madagascar Lemur T-Shirt

TreeFleece Bamone Sweatpants

Longline Active Bra

Inmotion Bikeshort
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For the Madagascar

project, they plant

mangrove trees to protect

the coastline, and in Peru,

they plant Polylepis trees

to restore local

watersheds. They also

have projects in

Indonesia, Senegal, Nepal,

Canada, Mexico, Haiti,

Brazil, and Kenya.

If you don’t need more clothes,

you can also purchase trees to

offset your personal carbon

emissions through Tentree’s

website. Their goal is to plant 1

billion trees by 2030. Tentree

is a Certified B Corporation

and is Climate Neutral

Certified. 

For more information visit:

https://www.tentree.com/

"WE BELIEVE THAT BIG

CHANGE STARTS

SMALL."

TENTREE

Model wearing:

TreeFleece Golden Spruce LS Crew
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T H R I F T  S T O R E S

When it comes to a circular economy in

the context of fashion, one of the most

important “pillars of success” is the re-use,

or repurposing of your clothing. In other

words, increasing the life of every item

that is purchased so that it doesn’t end

up as waste when one consumer is done

with it. The average American throws

away about 80 pounds of clothing every

year. Thrift stores are one of the ways

that the life of a garment can be

prolonged. In the US alone there are

more than 25,000 resale, consignment,

and nonprofit resale shops from chains

like Salvation Army, to local shops like

Treasure House in Norwalk, CT. Most thrift

stores take donations, and many will also

accept trades. 

Prices in these stores can vary depending

on their location, the types of items they

sell, and the conditions of the clothes.

Some charge on a per-pound of clothes

basis, others charge based on the brand

and condition of a particular item. These

stores are only one aspect of clothing re-

use. Many clothing brands are also

beginning to realize the importance of

increasing product lives and circularity as

a whole (and some have realized it all

along)! Brands such as Patagonia and

Nudie Jeans provide a discount to

customers who return used products and

will then resell them similar to an online

thrift store. 

Speaking of online thrift stores, there are

countless platforms through which just

about anyone can sell old or repurposed

clothes such as Depop, Poshmark, and

thredUP. These apps are extremely user

friendly and make finding used items to

purchase or sell so convenient. Once a

user has made an account, they can look

up items to buy, or create their own

“closet” to sell. Apps like Poshmark use a

bidding system, so if you find an item you

want to purchase you can make an offer

that can be accepted or negotiated by

the seller. Once an item has been sold it

is shipped by the seller and taken off the

market. Using these apps is a great way

to not only browse through, but also to

look for specific items or brands. 

Between online and in-store, buying and

selling used clothes, and partaking in the

circular economy has become as easy as

can be.
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